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Membership growth to 24 March 2022 HA
As at 23 February As at 24 March Conversion | Pipeline
Individual Members 95 102 7 5
Organisational Members 16 16 1
Total exchanges to date: 6066 hours (of which MCCR = 1680.5 hours)
Non MCCR: 4385.5 hours

Well Being Walk, Stockbridge Meadows ‘Love is’ Dog Cafe

27 Feb Solo Sunday lunch at The Chequers, Fowlmere

01 Mar  Talking Times meeting

02 Mar Well Being Walk attended by Timebank Coordinator and members
02 Mar Cam Sight meeting supported by 4 Timebank members
03 Mar Timebanking Together progress meeting

08 Mar Book Club inaugural meeting

09 Mar Timebank Well Being Walk - 21 attendees

09 Mar Arts & Crafts Group

12 Mar Memory Café at MVH supported by 6 Timebank members
15 Mar Talking Times test run

16 Mar Well Being Walk by TB Coordinator - 22 attendees

17 Mar Welcome Packs delivered by 6 Timebank member

21 Mar Games Night at The Black Horse

22 Mar Book Club meeting

23 Mar Well Being Walk — 15 attendees

23 Mar Arts & Crafts Group

Weekly Events

Tuesday Dog Café 10-12 at The Dolphin
Wednesday Well Being Walk 10.30 from The Hub
Thursday Coffee morning 10-12 at The Dolphin

Highlights and Forthcoming Events:
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o Membership growth stimulated by participation at weekly Well Being Walks and Dog Café,
numbers attending continue to grow at both of these events.

e Introduction of a Mental health support group for parents, under discussion.

Tackling Inequalities Timebanking Together Project

Activity Partners (10) have been engaged in the project with activities including Timebank Wellbeing Walks,
Dog Café, Coffee morning, Arts + Crafts Group and Hub Lunch Club.

2 additional, Buddy participants to be included, therefore numbers will be reported as 12.

Due to Covid, project completion date extended to Mid April 2022

Expenses incurred to facilitate attendance for Taxis and refreshments — spreadsheet attached.

Facebook statistics for last 28 days
o Maxreach 2115
o Followers 417
o Post engagement 450

Planned expenditure - £70



